Request for Proposal: Account-Based Marketing (ABM) Software

Solution
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1. Introduction and Background

[Company Name] is seeking proposals for a comprehensive Account-Based

Marketing (ABM) software solution to enhance our targeted marketing efforts.

This RFP outlines our requirements for a robust system that will enable us to

identify, engage, and convert high-value accounts through personalized marketing

strategies.

2. Project Objectives
The primary objectives of this ABM software implementation are to:

1.

2.

3.

Consolidate account data management and intelligence
Enable coordinated, personalized marketing efforts across multiple channels

Provide comprehensive analytics and insights for account engagement



4. Enhance targeting and advertising capabilities for specific accounts
5. Deliver personalized web experiences for target accounts

6. Leverage Al and machine learning for improved account insights and

engagement
3. Technical Requirements

3.1 Account Data Management

e Account data consolidation and management capabilities
¢ CRM and marketing automation platform integration

e  Real-time account profile updates

e Integration with customer experience technologies

3.2 Account-Based Orchestration

e  Multi-channel campaign coordination
e Personalized communication strategy support
e  (Cross-channel campaign synchronization tools

3.3 Account-Based Analytics

e Account engagement tracking
e (Campaign performance measurement
o Customizable dashboards and KPIs

3.4 Account Intelligence

Lead-to-account mapping

e  Firmographic data integration

Lead scoring capabilities

[P address and buying signal analysis

3.5 Account-Based Advertising
e [P-based ad targeting

e  (Cookie-based visitor tracking



e Account-level audience segmentation
e Account-specific ad serving

3.6 Digital Personalization

e  Website personalization capabilities
e  Dynamic content delivery
e Account-based customization

4. Functional Requirements

4.1 Account Data Management

Tip: Account data management is the cornerstone of successful ABM
implementation. Focus on how the solution handles data consolidation,
integration capabilities, and real-time synchronization across platforms.
Consider both the technical aspects of data management and the practical
implications for your marketing and sales teams’ daily operations.

Requirement Sub-Requirement Y/N |Notes
Account Data Consolidate and manage data for target
Management accounts

Integrate with CRM and marketing automation
platforms

Provide comprehensive account profiles with
real-time updates

Combine prospect data with real-time
customer experience technologies

4.2 Account-Based Orchestration

Tip: Effective orchestration requires seamless coordination across all
marketing channels while maintaining messaging consistency. Evaluate the
platform’s ability to synchronize campaigns, personalize communications, and
adapt to your existing marketing workflows. Consider how the solution will
help streamline complex multi-channel campaigns.



Requirement

Sub-Requirement

Y/N

Notes

Account-Based
Orchestration

Enable coordinated marketing efforts across
multiple channels

Facilitate personalized communication
strategies

Support cross-channel campaign
synchronization

4.3 Account-Based Analytics

Tip: Analytics should provide both high-level insights and granular metrics

that drive actionable decisions. Look for customizable reporting capabilities

that can demonstrate ROI and campaign effectiveness while offering detailed

account-level engagement data.

Requirement

Sub-Requirement

Y/N

Notes

Account-Based
Analytics

Provide insights into account engagement and
performance

Measure the effectiveness of ABM campaigns

Offer customizable dashboards for key metrics
and KPIs

4.4 Account Intelligence

Tip: Account intelligence capabilities should provide comprehensive insights

about target accounts while automating the process of connecting and scoring

leads. Focus on how the solution enriches account data and provides

actionable buying signals.

Requirement

Sub-Requirement

Y/N

Notes

Account Intelligence

Connect leads to their respective accounts

Provide firmographic data and buying signals

Implement lead scoring to qualify accounts




Offer IP address data and buying signal analysis

4.5 Account-Based Advertising

Tip: Evaluate the platform's ability to precisely target and deliver personalized

advertising to specific accounts. Consider both the targeting capabilities and

the flexibility in managing multi-channel advertising campaigns at the

account level.

Requirement

Sub-Requirement

Y/N

Notes

Account-Based
Advertising

Target ads to specific [P addresses or
cookied visitors

Enable multi-channel advertising
campaigns

Segment audiences by account

Serve ads on an account-by-account basis

4.6 Digital Personalization

Tip: Digital personalization should enable dynamic, account-specific

experiences across all digital touchpoints. Focus on the platform's ability to

deliver and maintain personalized content while supporting sophisticated

page design and campaign automation.

Requirement Sub-Requirement Y/N |Notes
Digital Deliver tailored web experiences for target
Personalization accounts

Customize content based on account data

Support dynamic page design and
personalization campaigns

5. Advanced Al and Machine Learning Capabilities

5.1 Al-Driven Intent Data Analysis
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